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EXECUTIVE  SUMMARY 

On  March  4,  1993,  parking  facility  users  at  the  Cumberland  and  River  Road 
stations  on  the  Blue  Line  were  surveyed.  The  goal  was  to  develop  information  on  the 
present  rail  transit  park-ride  market,  in  order  to  support  targeted  advertising  to 
attract  new  riders  to  the  recently  expanded,  but  not  yet  filled,  Cumberland  garage. 

Awareness  of  the  dedicated  area  at  Cumberland  for  carpoolers  (HOV's,  or  high 
occupancy  vehicles)  was  very  low;  carpoolers  were  equally  likely  to  park  at  the  station 
with  the  dedicated  area  as  the  station  without  it.  In  fact,  single-occupancy  vehicle 
(SOV)  customers  were  much  more  aware  of  the  HOV  area  than  HOV  customers. 

These  two  stations  draw  parkers  from  a  very  large  geographic  area.  Half 
originated  from  the  area  within  six  miles  of  O'Hare;  the  other  half  came  from  an  area 
30  miles  by  16  miles,  extending  from  Elgin  to  Austin  Avenue  and  from  Lake-Cook 
Road  to  North  Avenue,  including  a  few  from  Wisconsin. 

An  extremely  high  survey  participation  rate  (nearly  90%)  was  achieved  by 
offering  free  parking  in  return  for  completed  surveys. 


Survey  Highlights: 


The  two  primary  reasons  for  choosing  park-and-ride  were  "too  expensive 
to  park  downtown"  and  "park-and-ride  faster  than  driving  all  the  way". 

90%  or  more  of  all  respondents  drove  alone;  7  to  9%  were  in  two- 
occupant  vehicles. 

Average  driving  time  to  either  station  was  16-20  minutes. 

Average  duration  of  parking  was  around  9  hours  per  day. 

61-70%  of  parkers  parked  there  4-5  weekdays  of  the  previous  week. 

18-26%  of  all  parkers  had  been  parking  at  either  location  less  than  6 
months. 

70%  of  River  Road  and  85%  of  Cumberland  parkers  were  headed  for  the 
Chicago  Central  Business  District. 

Work  was  the  primary  trip  purpose  (68-70%). 


15-21%  of  respondents  were  new  CTA  riders,  having  started  within  the 
last  6  months. 

Satisfaction  with  CTA  rail  service  and  the  park-and-ride  experience  was 
high  at  both  stations. 

The  first  floor  is  the  preferred  location  in  the  Cumberland  Garage, 
confirming  its  selection  for  preferred  carpool  parking. 


People  who  park  are  very  likely  to  be  male.  Average  household  size  was  3.0- 
3.1.  Average  incomes  were  higher  than  the  general  CTA  rider  profile.  SOV  and  HOV 
customers  were  very  similar.  In  general,  the  market  is  different  from  the  average 
CTA  rider:  more  likely  male,  suburban  resident,  and  heading  downtown.  The  sharp 
definition  of  this  market,  geographically  and  demographically,  should  support 
targeted  advertising  to  attract  more  new  park-riders. 


li 


BACKGROUND  INFORMATION 

Description  of  Parking  Facilities 

The  Chicago  Transit  Authority  (CTA)  began  operation  of  the  O'Hare  line  rail 
stations  at  Cumberland  and  River  Road  (now  the  "Blue  Line")  in  the  Kennedy 
Expressway  on  Feb.  27,  1983.  Parking  lots  for  about  750  cars  at  both  stations  opened 
the  same  day.  The  number  of  spaces  at  Cumberland  was  increased  to  1,500  in  May 
1992,  with  the  addition  of  two  floors  to  the  garage,  for  a  total  of  four. 

The  two  parking  facilities  differ  in  several  features  that  affect  a  customer's 
choice  to  park.  Cumberland  has  a  1,500-space,  four-level  parking  garage  operated  by 
a  contractor  and  featuring  the  variable  rate  structure  and  cashier  payment  system 
found  at  many  private  lots.  Though  Cumberland  has  no  time  limit  and  accepts  any 
form,  of  cash  payment,  the  rates  differ  by  length  of  stay.  The  first  12  hours  cost 
$1.75,  as  does  each  hour  after  that  for  the  first  day.  To  further  discourage  long-term 
parking,  such  as  airline  travelers,  each  day  after  the  first  costs  a  flat  $15.00.  A 
weekend  rate  is  available;  $5.00  each  24  hours  for  vehicles  entering  between  4:00 
P.M.  on  Fridays  and  6:00  A.M.  on  Mondays. 

Because  the  River  Road  station  is  one  stop  away  from  Cumberland,  the  survey 
was  conducted  there  as  well.  River  Road  has  a  750-space,  one-level  lot  operated  by 
the  Village  of  Rosemont  with  unattended  slot  boxes.  The  slot  boxes,  as  they  are 
called,  are  numbered,  as  are  the  corresponding  parking  spaces.  A  flat  daily  fee  of 
$1.50  in  coins  (with  an  18-hour  limit)  must  be  deposited  in  the  slot  immediately  after 
parking  the  car.  Both  parking  facilities  meet  state  requirements  for  offering 
handicapped  parking  near  the  station  entrances. 

A  further  type  of  preferential  parking  was  made  available  at  Cumberland  as 
part  of  the  garage  expansion.  The  parking  contractor  enforces  a  restriction  on  the 
non-handicapped  spaces  at  the  Cumberland  garage's  ground  level.  On  weekdays 
between  5  and  9  A.M.,  Single-Occupant  Vehicles  (SOV's)  may  not  park  on  that  level; 
it  is  reserved  for  High  Occupancy  Vehicles  (HOV's).  That  is,  there  must  be  two  or 
more  people  in  that  vehicle,  usually  known  as  a  carpool.  The  cost  of  the  parking 
monitor  (a  person  stationed  at  the  parking  garage  entrance  to  permit  HOV's  to  enter 
the  first  level)  is  paid  for  two  years  by  a  grant  from  the  Federal  Transit 
Administration  (FTA)  and  the  Federal  Highway  Administration  (FHWA);  the  grant 
is  shared  with  the  Chicago  Area  Transportation  Study  (CATS). 

Market  Research 

Preliminary  market  research  was  undertaken  at  Cumberland  at  the  request 
of  Blue  Line  management  in  August  of  1992,  and  is  the  subject  of  a  separate  report 
(SP/MAR  92-3-01).  This  survey  was  conducted  March  4,  1993,  to  provide  the  basis 
for  a  future  marketing  effort  to  fill  the  new  spaces. 


The  survey  was  undertaken  to  identify  market  profiles  of  SOV  and  HOV 
customers  at  both  parking  facilities,  their  travel  patterns,  their  awareness  of  the 
HOV  area  at  Cumberland,  and  their  opinions  of  a  small  number  of  alternative 
payment  methods  that  Blue  Line  management  is  considering,  as  it  seeks  to  increase 
the  usage  of  both  facilities  and  the  connected  rail  service. 

Comments  from  survey  respondents  were  also  passed  along  to  management. 
In  addition  to  complaints  about  fare  increases,  there  were  suggestions  that  the 
parking  facilities  needed  better  snow  and  trash  removal,  and  that  the  slot  boxes  at 
River  Road  are  poorly  located.  Blue  Line  management  has  proposed  to  move  the 
boxes  inside  in  the  River  Road  paid  area,  because  almost  everyone  who  parks  at 
River  Road  rides  the  Blue  Line  trains  immediately  afterward. 

The  market  profiles  from  this  report  will  contribute  directly  to  an  advertising 
campaign  to  increase  ridership  on  the  Blue  Line  by  attracting  new  Park  and  Ride 
customers.  CTA  and  CATS  may  apply  for  a  Congestion  Mitigation/Air  Quality 
(CMAQ)  grant  to  further  market  the  availability  of  the  HOV  parking  at  Cumberland, 
depending  on  the  results  of  the  first  project  funded  by  FTA  and  FHWA. 

SURVEY  DESIGN 

Straightforward  questions  on  the  survey  (shown  in  Appendix  A  for  both 
stations)  identified  the  trip  origin,  destination,  purpose,  number  in  vehicle,  time  of 
arrival,  driving  time  to  station,  awareness  of  HOV  parking,  alternatives  used  or 
considered,  and  the  pattern  of  recent  transit  use,  as  well  as  CTA's  usual  set  of  survey 
demographics. 

History  questions,  except  for  how  one  first  became  aware  of  the  station's 
parking,  referred  only  to  the  six  months  since  the  Cumberland  garage  was  expanded. 
This  time  frame  excluded  travel  patterns  dating  before  the  Chicago  Loop  Flood  of 
April-May,  1992.  It  also  appeared  that  some  people  only  parked  at  Cumberland  after 
River  Road  (lower  price  and  longer  maximum  time)  had  filled.  The  lot  at  River  Road 
was  not  full  during  March,  1993,  but  respondents  were  asked  what  alternatives  they 
considered  whenever  they  actually  found  the  lot  full.  Finally,  a  question  asking 
whether  River  Road  parkers  would  use  a  dedicated  HOV  (carpool)  area  was 
complemented  by  a  Cumberland  question  asking  where  respondents  parked  that  day, 
as  well  as  where  they  preferred  to  park. 

Answers  to  these  questions  would  reveal  the  profile  of  the  park-and-rider,  the 
carpool-park-and-rider,  and  the  geographic  draw  —  the  market  shed  —  of  these  two 
stations.  We  expected  to  attract  more  people  very  like  the  ones  already  using  the 
parking  facilities,  through  the  planned  marketing  campaign. 


SAMPLING  AND  SURVEY  METHODS 

The  intent  was  to  survey  all  users  of  both  parking  facilities  for  one  entire 
weekday  prior  to  the  major  road  construction  project  in  that  corridor.  Occupancy  and 
rate  of  entry  data  from  the  parking  facility  operators  at  Cumberland  and  River  Road 
were  reviewed.  Cumberland  garage  typically  empties  overnight;  River  Road  has 
several  shifts  of  entering  traffic,  from  whom  completed  surveys  upon  exiting  were 
desired.  Based  on  these  data,  one  survey  was  distributed  to  each  vehicle  that  entered 
the  Cumberland  garage  between  5:00  A.M.  and  10:00  P.M.  Cashiers  at  the  exit  held 
the  completed  surveys  for  CTA  to  pick  up. 

At  River  Road,  surveys  were  distributed  to  every  vehicle  entering  between  3:45 
A.M.  and  9:00  P.M.,  with  collection  until  1:00  A.M.  the  following  day.  Also,  River 
Road's  usual  pay-as-you-enter  system  was  reversed  for  one  day,  and  explained  (both 
in  advance  and  on  the  survey  date)  with  large  posters.  The  slot  boxes  were  covered. 
Entering  drivers  received  a  survey  from  volunteers,  and  exiting  drivers  paid  or  turned 
in  the  survey.  The  Village  of  Rosemont  provided  public  safety  officers  and  orange 
safety  vests  to  enforce  the  one-day  arrangement.  In  this  way,  nine  out  often  vehicles 
yielded  a  completed  survey. 

The  self-completion  survey  was  designed  to  be  easy  to  complete  that  day. 
Nearly  all  respondents  had  a  long  train  ride  right  after  parking,  so  there  was  an 
excellent  opportunity  to  participate.  In  addition,  CTA  staff  at  River  Road,  and  the 
parking  cashiers  at  Cumberland,  collected  all  completed  surveys  the  same  day.  There 
was  thus  no  postage  expense,  and  data  entry  began  at  once.  Furthermore, 
respondents  had  an  incentive  to  turn  in  a  completed  survey,  which  was  free  parking 
that  day. 

As  a  result,  the  response  rate  was  88.9%,  based  on  1,610  returned  from  the 
1,811  people  who  parked  at  the  lots  on  March  4,  1993.  At  River  Road,  738  were 
returned  from  845  parking  there;  at  Cumberland,  871  were  returned  from  966  who 
parked. 

The  survey  date  of  March  4  was  selected  to  obtain  data  about  commuting 
before  the  construction  season  resumed  on  the  Kennedy  Expressway  on  March  7. 

On  the  survey  date,  survey  workers  also  noted  the  license  plate  number  of  all 
arriving  vehicles.  Because  the  Cumberland  staff  were  overworked  and  missed  many 
vehicles'  plates,  this  check  was  repeated  on  March  24th.  A  CATS  check  of  these  data 
matched  well  with  the  home  zip  codes  given  on  the  survey.  Surveys  were  not  linked 
to  the  vehicle's  license  plate;  the  two  data  sources  were  kept  independent  to  eliminate 
an  unneeded  "Big  Brother"  image. 


SURVEY  RESULTS 

Trip  Origins  and  Destinations 

Park- ride  trip  origins  (Figures  1-4)  focused  on  a  halo  around  each  station  with 
a  six-mile  radius.  Overlap  in  the  drawing  areas  of  each  rapid  transit  station  was 
inevitable,  with  Northwest  Tollway  commuters  unable  to  exit  at  River  Road.  The 
same  was  true  of  northbound  Tri-State  commuters,  until  an  exit  ramp  was  added 
(late  in  1992)  just  north  of  the  River  Road  lot  entrance  and  across  the  street. 
Through  the  use  of  parking  lots,  CTA  has  expanded  its  service  area  dramatically. 

Summing  trip  origins  by  municipality  (Table  1)  indicated  a  bit  of  home-town 
preference,  with  nearly  30%  of  Cumberland  customers  originating  in  Chicago  (vs.  8% 
of  River  Road's  from  Chicago)  and  another  18%  from  Park  Ridge.  Though  Rosemont 
provided  8%  of  River  Road  customers,  it  provided  few  to  Cumberland.  Most  River 
Road  customers  came  from  Des  Plaines  (28%)  or  Mount  Prospect  (nearly  12%). 

Park- ride  trip  destinations  were  overwhelmingly  in  Chicago's  Central  Business 
District  (CBD)  (Table  2).  85%  of  Cumberland  and  70%  of  River  Road  was  headed 
there.    Other  destinations  were  noteworthy: 

■  University  of  Illinois  at  Chicago  campus  attracted  3.5%  of  Cumberland 
and  5.3%  of  River  Road  customers; 

■  O'Hare  attracted  7.1%  of  River  Road  but  only  1.9%  of  Cumberland; 

■  Sears'  Prairie  Stone  development  in  Hoffman  Estates  attracted  just  one 
Cumberland  customer,  but  15  (2.2%)  of  River  Road's,  because  Pace 
service  to  the  development  was  available  there.  This  subgroup  tended 
to  dislike  expressway  driving  and  found  that  using  "Park  and  Pace"  was 
saving  them  time  as  well  as  wear  and  tear  on  their  cars. 

■  A  surprising  4%  of  Cumberland  and  6%  of  River  Road  customers  said 
the  station  itself  was  their  destination.  We  believe  these  are  CTA 
employees. 

Destinations  summed  by  municipality  (Table  3)  were  almost  exclusively 
Chicago;  87%  of  River  Road  and  97%  of  Cumberland  destinations.  The  others  were 
scattered,  except  for  the  suburb  nearest  the  stations;  Rosemont  had  6%  of  River  Road, 
and  Park  Ridge  had  1%  of  Cumberland.  Hoffman  Estates  (including  Prairie  Stone) 
was  3%  of  River  Road  and  Des  Plaines  was  1%  of  River  Road;  all  others  were  less 
than  1%  of  destinations. 
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PARK  N  SIDE 

STAT  ION 

TABLE  1 

STARTING  MUNICIPALITY 

CUMBERLAND     | 

R  1  VER 

ROAD 

N 

PERCENT   | 

N   I 

PERCENT 

1      1              1 
DES  PLAINES                    1   631         7.691 

191  1 

28.01 

FRANKLIN  PARK 

6 

0.73  I 

20  1 

2.93 

MOUNT  PROSPECT 

20 

3.  42  I 

80  1 

11.73 

PALATINE 

19 

2.  32| 

51 

0.  73 

ROSEMONT 

6 

0.73  I 

57| 

8.  36 

ARLINGTON  HEIGHTS 

27 

3  .  30  I 

201 

2.93 

CHICAGO 

240 

29. 30 | 

551 

8.06 

PARK  RIDGE 

145 

17. 70  I 

1  1  1 

1  .61 

ELK  GROVE  VILLAGE 

17 

2.08I 

451 

6.60 

ELMWOOD  PARK 

10 

1  .221 

1  I 

0.15 

GLENVIEW 

1  1 

1  .34  1 

3  I 

0.  4  4 

NORRIDGE/HARWOOO  HEIGHTS 

50 

6.111 

4| 

0.59 

WHEELING 

C| 

1.101 

101 

1  .47 

HOFFMAN  ESTATES 

22 

2.691 

121 

1  .  76 

NILES 

21 

2.561 

51 

0.73 

PROSPECT  HEIGHTS 

1    5 

0.61  1 

151 

2.20 

ROLLING  MEADOWS 

1  1 

1  .341 

21 

0.29 

SCHAUMBURG 

28 

3.42  1 

141 

2.05 

SCHILLER  PARK 

7 

0.851 

43  1 

6.  30 

ALL 

I  819 

100.00  1 

682  1 

100.00 

TABLE  2 

ENDING  INTERSECTION 

OR  BUILDING  AREA 


DOWNTOWN 

UIC 

WEST  SIDE 

NORTH  SIDE 

OHARE 

NORTHERN  SUBURBS 

PRAIRIE  STONE  (SEARS) 

OUT  OF  REGION 

RIVER  ROAD  STAT  ION 

CUMBERLAND  STATION 

SOUTH  SIDE 

ALL 


PARK  N  RIDE  STATION 

CUMBERLAND     I    RIVER  ROAD 

+ 

N   I    PERCENT   I  N   I    PERCENT 


707  I 

1 
85. 181 

1 

480  1 

70.59 

29  I 

3.491 

361 

5.29 

16  I 

1  .931 

21  I 

3.09 

10  1 

1  .201 

121 

1  .76 

16  1 

1.931 

481 

7.06 

1  1  ! 

1.331 

171 

2.50 

'  1 

0.  12| 

151 

2.21 

t|  1 

0.48  1 

1  1 

0.15 

.  1 

44  1 

6.47 

30  1 

3.611 

.  1 

!  1 

0.36  1 

21 

0.29 

830  I 

100.001 

680  1 

100.00 

Trip  Purpose 

"Home"  was  the  predominant  origin  of  all  surveyed  trips:  94.1%  of 
Cumberland  and  93%  of  River  Road  surveys.  Remaining  responses  tended  to  be 
Work  or  Work-related  (see  Table  4). 

The  primary  trip  purpose  (at  destination)  of  respondents  (Table  5)  was  Work 
in  69.5%  of  Cumberland  and  67.7%  of  River  Road  surveys;  school  (including  college) 
was  11.8%  of  Cumberland  and  12.3%  of  River  Road  responses.    Air  travel  was  only 

1%. 

Reasons  for  Choosing  Park-and-Ride 

The  primary  reason  for  choosing  Park-and-Ride  (Table  6)  was  "Too  expensive 
to  park  downtown"  in  30.5%  of  Cumberland  and  35.1%  of  River  Road  surveys.  "Park- 
and-Ride  faster  than  driving  all  the  way"  was  30.3%  for  Cumberland  and  25.3%  for 
River  Road.  "Car  is  faster  than  bus"  was  11.8%  and  8.9%,  respectively.  No  surprises 
here;  in  fact,  only  nine  surveys  mentioned  weather  as  a  deciding  factor,  despite  the 
inclement  weather  on  the  survey  date. 

Auto  Occupancy 

People  driving  alone  were  91.4%  of  Cumberland  and  90.0%  of  River  Road 
respondents.  Two-occupant  vehicles  comprised  7.3%  and  8.9%,  respectively.  A  small 
total  of  19  surveys  were  received  from  vehicles  which  carried  more  than  two  people 
to  either  station  (see  Table  7). 

Parking  Patterns 

Following  logically  from  the  Cumberland  SOV  share,  only  12.6%  of  Cumberland 
responses  reported  parking  on  the  first  level.  This  is  the  priority  parking  area.  A 
total  of  450  respondents  (52%)  reported  parking  on  the  second  level,  though  each  level 
holds  about  375  cars.  Cross-tabulations  showed  that  7.1%  of  all  Cumberland  surveys 
were  from  SOV's  that  parked  on  the  first  level,  who  had  arrived  after  9  AM.  Though 
47  HOV's  parked  in  their  reserved  area  on  the  first  level,  another  27  parked  on 
higher  levels.  It  is  not  clear  whether  they  were  unaware  of  the  reserved  HOV  area, 
or  simply  more  attracted  to  parking  on  upper  levels. 

Awareness  of  the  Cumberland  carpool  area  was  expressed  by  84.3%  of 
Cumberland  respondents  overall.  Cross-tabulation  of  awareness  by  number  in  vehicle 
did  not  show  the  expected  higher  awareness  among  HOV's. 

When  River  Road  is  full,  respondents  who  parked  there  usually  park  at 
Cumberland  (13%  of  River  Road  responses),  followed  by  "Drive  all  the  way"  (10.3%). 
Over  two-thirds  (68.7%)  reported  they  never  find  the  lot  full,  confirming  external 
data.  Of  the  alternate  parking  locations  mentioned,  only  12  involved  hotel  or  illegal 
private  parking  spaces. 
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I  I         PARK  N  RIDE  STATION         I 

|       TABLE  3  I 1 

I       ENDING  MUNICIPALITY  I    CUMBERLAND     I    RIVER  ROAD     | 

|  | f | 

I  INI    PERCENT   |  N   I    PERCENT   I 

| + , + 4 | 

I  I      I               I      I               I 

ICHICAGO  |  7921        97.  42  I  58'»  I        87.561 

IDES  PLAINES  |    1  I         0.12|    6 1         0 . 90 1 

IHOEFMAN  ESTATES  |    1|         0. 12 1   17|         2.551 

I  PARK  RIDGE  I    5  1         0.62  1    .1             .  I 

IROSEMONT  |    1|         0.  12  1   '4  1  |         6.151 

I  ALL  I  813  1       100.00  1  66 M       100.00  1 


TABLE  4 

TRI P  ORIGIN 


PARK  N  RIDE  STATION 


CUMBERLAND 


RIVER  ROAD 


I  N   I    PERCENT   |  N   I    PERCENT 
-+ + + + 


I  HOME 

I  WORK 

IWORK-RELATED 

I0THER 

IALL 


I  811  I 


911.08  1  668  1 


93.  04 


1   301 

3.481 

27  1 

3.76 

1   181 

2.091 

151 

2.09 

1    31 

0.351 

81 

1.11 

1  862  1 

100.001 

7181 

100.00 

TABLE  5 
TRIP  PURPOSE 


PARK  N  RIDE  STATION 


CUMBERLAND 


I    RIVER  ROAD 


PERCENT 


PERCENT 


I  WORK 

I  SCHOOL 

ICONFERENCE 

IV/ORK-RELATED 

IBUSINESS-AIR 

IOTHER-AIR 

I  OTHER 

IALL 


I  597  1 

69.501 

485  I 

67.741 

1  101  I 

1 1 .76  1 

88  I 

12.29  1 

I   1U  I 

1  .631 

25  I 

3.491 

1   98  1 

1  1  .  'I  1  I 

68  I 

9.501 

1    6  1 

0.70I 

51 

0.701 

1    2| 

0.23  I 

HI 

0.56  1 

1   l»1| 

I+.77I 

'il  1 

5.731 

1  859  1 

100.00  I 

7  16  1 

100.00 1 
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TABLE  6 

PARK  N  RIDE 

:  STATION 

WHY  PARK  N  RIDE  TODAY? 

CUMBERLAND     | 

RIVER 

ROAD 

N   I 

PERCENT   | 

N   I    1 

'ERCENT 

WEATHER                         I    71 

0.81  I 

1 
21 

0.28 

RELAXING 

41 

0.46  I 

11 

0.14 

DISLIKE  WALK/BUS 

21 

0.23I 

.1 

BETTER  FOR  ENVIRONMENT 

2| 

0.23I 

.1 

. 

NO  PARKING  AT  DESTINATION 

1  | 

0.  121 

31 

0.41 

HEARD  IT  WAS  FREE  TODAY 

I    2| 

0.231 

.  1 

. 

L  IS  NEAR  WORK 

61 

0.83 

SAVES  WEAR  ON  CAR/CHEAPER 

41 

0.55 

STATION  NEAR  ORIGIN 

21 

0.28 

EXPENSIVE  PKG 

26*1 1 

30.521 

2551 

35.08 

FASTER  THAN  CAR 

262  1 

30.291 

1841 

25.31 

FASTER  THAN  BUS 

102  1 

11 .791 

651 

8.94 

DISLIKE  EXPY 

86  1 

9.941 

981 

13.48 

INFREQUENT  BUS 

1   291 

3.351 

251 

3.44 

NO  BUS  ROUTE 

1    91 

1  .041 

241 

3.30 

NEED  CAR  IN  EVE 

1   33  1 

3.82  1 

.  1 

OTHER 

1   50  1 

5.781 

511 

7.02 

ALL 

1  8651 

100.001 

7271 

100.00 

'I 

I  I          PARK  N  RIDE  STATION          | 

I       TABLE  7  | —  | 

I  NUMBER  OF  PEOPLE           |    CUMBERLAND     |    RIVER  ROAD     | 

I  IN  AUTOMOBILE              I + 1 

I  INI    PERCENT   |  N   I    PERCENT   | 

I + + + + | 

I  I     I             I     I             I 

M  I  790I        91.441  6541        89.961 

12  I   63  1  7.291   651         8.941 

13  I    51  0.581    51         0.691 

14  |    11  0.121    31         0.411 

15  I,   51  0.581    .1            .1 
IALL  |  86'l  I        100.001  727  1        100.001 
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Considering  that  River  Road  actually  had  a  higher  percentage  of  HOV's  in  the 
lot  than  Cumberland,  the  presence  of  a  reserved  area  for  HOV's  does  not  seem  to  be 
affecting  travel  to  Cumberland.  Responses  to  Car  Pool  use  at  River  Road  indicate 
that  CTA  could  double  the  HOV  share  at  River  Road,  if  a  reserved  HOV  area  were 
to  be  provided.  This  is  based  on  the  percentage  answering  "Always  would  use  HOV 
at  River  Road"  equalling  the  HOV  percentage  (8.79?-)  on  the  survey  date,  and  another 
9.4%  that  "Frequently  would  use  HOV." 

When  the  Cumberland  survey  asked  which  section  of  Cumberland  was  most 
desirable,  the  leading  two  first  choice  sections  were  1A  (39%)  and  2A  (17.8%). 
Sections  IB  through  ID  combined  totaled  13.6%  of  responses,  and  only  8  respondents 
wanted  to  be  anywhere  on  the  fourth  level.  Only  12  respondents  marked  more  than 
one  section;  because  11  of  these  were  the  "B"  section  of  various  levels,  and  9  more 
went  on  to  list  a  "C"  third  choice  and  a  "D"  fourth  choice,  we  can  infer  that  these  9 
wished  to  park  anywhere  on  the  1st  level  (in  6  cases)  or  3rd  level  (in  the  other  3 
cases).  This  supports  CTA's  choice  of  the  first  floor  as  most  desirable,  and  indicates 
that,  in  addition,  the  second  floor  near  the  elevator  is  also  preferred. 

Driving  Time,  Parking  Duration,  and  Parking  Frequency 

Time  spent  driving  to  the  station  averaged  16.5  minutes  for  Cumberland  and 
19.5  minutes  for  River  Road  (see  Table  8).  Though  Cumberland  had  more  long  trips 
than  River  Road,  it  also  had  many  more  short  trips.  One-fifth  (19.5%)  of  Cumberland 
trips  took  5  or  fewer  minutes,  compared  with  4.7%  at  River  Road. 

About  one-seventh  of  respondents  at  both  stations  (1502  of  855  at  Cumberland 
and  104  of  720  at  River  Road)  had  not  parked  there  the  previous  week;  the  remainder 
were  very  frequent.  70%  of  River  Road  and  61%  of  Cumberland  respondents  had 
parked  there  4-5  weekdays  of  the  previous  week  (Table  9). 

Average  duration  of  parking  at  Cumberland  was  9.1  hours,  and  9.2  hours  at 
River  Road  (Table  10).  Though  River  Road  has  a  longer  time  limit,  it  also  has  a 
lower  initial  price,  attracting  both  long-  and  short-term  all-day  parking.  Neither 
facility  makes  parking  of  over  18  hours  acceptable. 

20.4%  of  Cumberland  respondents  had  tried  parking  at  River  Road  at  some 
point  in  the  previous  six  months.  This  group  may  represent  the  demand  for 
expanded  parking  at  Cumberland  that  was  met  by  the  1992  expansion.  It  is  not 
possible  to  compute  shifts  between  the  facilities,  because  there  was  also  a  net  decline 
in  ridership  on  the  line  during  this  period. 

Turnover  is  high;  26.2%  of  Cumberland  respondents  had  been  parking  there 
less  than  6  months,  indicating  the  garage  expansion  had  attracted  them.  This  is 
greater  than  the  18.3%  of  newcomers  to  River  Road  parking  (see  Table  11),  but  may 
merely  indicate  that  the  Cumberland  facility  was  turning  people  away  until  it  was 
expanded. 
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TABLE  8 

PARK  N  RIDE  STATION 

MINUTES  DRIVING 
TO  STATION 

I    CUMBERLAND 

R 

VER  ROAD 

I  N 

I    PERCENT 

N 

PERCENT 

LESS 

THAN  5                    1   401         4.621   101         1.37 

5 

I  129 

I        14.86 

24 

3.29 

6  - 

9 

53 

6.11 

24 

3.29 

10 

178 

20.51 

101 

13.85 

1 1  - 

14 

18 

2.08 

21 

2.88 

15 

135 

15.55 

166 

22.77 

16  - 

19 

6 

0.70 

7 

0.96 

20 

127 

14.63 

174 

23.87 

21  - 

24 

3 

0.35 

6 

0.82 

25 

38 

4.38 

57 

7.82 

26  - 

29 

2 

0.24 

. 

30 

66 

7.60 

75 

10.29 

31  - 

34 

1 

0.  14 

35 

13 

1.50 

15 

2.06 

40 

24 

2.76 

19 

2.61 

41  - 

44 

1 

0.  14 

45 

13 

1.50 

12 

1.65 

46  - 

49 

1 

0.  12 

50 

4 

0.46 

3 

0.41 

55 

1 

0.  12 

2 

0.27 

60 

1  1 

1  .27 

6 

0.82 

70 

1 

0.  12 

1 

0.14 

75 

1 

0.  12 

1 

0.14 

80 

1 

0.  12 

. 

90 

3 

0.35 

1 

0.14 

ALL 

868 

100.00 

729 

100.00 

I 
l 

TABLE  9 

PARK  N  RIDE  STATION 

1 

1 
l 

NUMBER  OF  WEEKDAYS 
PARKED  LAST  WEEK 

CUMBERLAND     | 

RIVER 

ROAD 

I 

1 

N   I 

PERCENT   | 

N   1 

PERCENT 

1 

10 

1 
1501 

1 
17.541 

1 
1041 

14.44 

11 

561 

6.551 

261 

3.61 

12 

50  1 

5.851 

411 

5.69 

13 

75  1 

8.771 

461 

6.39 

14 

891 

10.41 | 

731 

10.14 

15 

43!)  1 

50. 88  I 

4301 

59.72 

I  ALL 

85r)  1 

100.001 

7201 

100.00 
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PARK  N  RIDE  STATION         1 

TABLE  10 

NUMBER  OF  HOURS 

CUMBERLAND     | 

RIVER 

ROAD     I 

PARKED  TODAY 

N   1 

PERCENT 

N   I 

PERCENT   | 

1 

i       i 

1    41 

1     1 
0.461    61 

I 
0  .  8  3  I 

2 

181 

2.08 

7| 

0.97I 

3 

161 

1  .85 

24  I 

3.311 

4 

(42  1 

4.86 

29  I 

4.00  1 

5 

37! 

4.28 

35I 

4.831 

6 

391 

4.51 

28| 

3.86  1 

7 

191 

2.  20 

20  I 

2.761 

ft 

87  1 

10.07 

81  I 

11.17  1 

9 

1   88  1 

10.  19 

70I 

9.661 

10 

I  27'il 

31  .71 

181  I 

24.97 1 

11 

1  1551 

17.94 

1081 

14.901 

12 

1   61  1 

7.06 

103  1 

14.211 

13 

1   10  i 

1  .  16 

1   181 

2.48  1 

14 

1    71 

0.81 

1    71 

0.971 

15 

1    3  1 

0.35 

1    51 

0.691 

16 

1    1  I 

0.  12 

1    2| 

0.28  1 

17 

I    .  I 

1    1  I 

0.141 

18 

I    11 

0.  12 

I    •  I 

.  1 

20 

1    11 

0.  12 

I    •  I 

.  1 

29 

1    11 

0.  12 

I    -  I 

.1 

ALL 

1  864  1 

100.00 

I  725  I 

100.001 

TABLE 

1  1 

PARK  N  RIDE  STATION         I 

i 

HOW  LC 

)NG 

PARKED 

HERE? 

CUMBERLAND     | 

RIVER 

ROAD     I 

N 

PERCENT   | 

N   I 

_  _ | 

PERCENT   | 

<  6  MONTHS 

226 

I 
26. 161 

I 
1331 

1 

1 
18.341 

6-12  MONTHS 

215 

24.88  1 

911 

12.551 

1 -2  YEARS 

124 

14.351 

14  7  1 

20.281 

>  2  YRS 

29<) 

34.61  I 

3541 

48.831 

ALL 

864 

100.00  I 

7251 

100.001 
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More  heartening  is  the  21.4%  of  Cumberland  responses  that  came  from  people 
new  to  CTA  riding,  less  than  6  months  (Table  12).  River  Road  had  only  15%  transit 
neophytes. 

Respondents  at  Cumberland  who  had  tried  driving  the  entire  trip  totaled  554 
of  871,  and  were  412  of  738  at  River  Road.  Much  smaller  shares  had  tried  alternate 
modes,  such  as  getting  a  ride  (118  C,  74R),  feeder  bus  and  'L'  (148  C,  87  R),  Metra 
(172  C,  111  R),  other  CTA  rail  stations  (87  C,  86  R).  A  small  share  had  tried  no  other 
modes  (96  C,  140  R).  These  data  indicate  a  very  mobile  and  knowledgeable  market, 
aware  of  their  options  and  ready  to  use  those  options  when  conditions  change. 

Satisfaction  with  Park-and-Ride  and  CTA  Rail  Service 

Satisfaction  with  CTA  rail  service  was  high  at  both  stations;  60.8%  were  "Very 
satisfied"  at  Cumberland  and  53.0%  were  "Very  satisfied"  at  River  Road  (see  Table 
13). 

Park  and  Ride  overall  was  rated  "Very  easy"  by  54.7%  of  Cumberland  and 
43.4%  of  River  Road  respondents  (Table  14). 

Awareness  of  Park-and-Ride  Options 

Though  respondents  were  asked  how  they  first  heard  parking  was  available  at 
the  stations,  about  one-sixth  said  they  had  just  ridden  by  and  had  seen  the  station 
from  the  CTA  train  (Table  15).  40%  of  Cumberland  and  28%  of  River  Road 
respondents  had  driven  by  and  seen  the  stations.  Word  of  mouth  was  marked  by  20% 
of  Cumberland  and  34%  of  River  Road  users.  Green  signs  on  the  Kennedy  marked 
Park  &  Ride  showed  up  in  6%  of  Cumberland  and  less  than  1%  of  River  Road 
surveys.  CTA's  white  banner  on  the  Cumberland  garage  drew  8%  of  Cumberland  and 
5%  of  River  Road  respondents;  the  CTA  map  was  equally  effective  at  River  Road  (7% 
of  those  surveyed). 

Thus,  about  70%  of  Cumberland  users  and  50%  of  River  Road  users  learned 
about  the  parking  at  the  station  by  seeing  the  lot  or  a  sign  very  near  the  lot. 

Alternatives  to  CTA  Park-and-Ride 

Of  those  who  had  recently  used  Metra,  23.6%  of  Cumberland  respondents  (total 
of  50)  had  used  the  Park  Ridge  station  and  30.0%  of  River  Road  respondents  (total 
of  42)  had  used  the  Des  Plaines  station. 

Only  60  people  on  each  survey  had  recently  used  another  CTA  station.  Forty- 
one  Cumberland  users  had  tried  River  Road  and  another  10  used  Jefferson  Park. 
Thirty-three  River  Road  users  had  tried  Cumberland  and  another  17  had  used  the 
Addison  station  on  the  Blue  Line. 
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PARK  N  RIDE  STATION 


TABLE 

12 

| 

HOW  LC 

)NG 

RIDING 

CTA? 

|    CUMBERLAND     | 

RIVER 

ROAD     | 

1  N   I 

PERCENT   I 

N   1 

1 

PERCENT   | 

<  6  MONTHS 

1      1 
1  18UI 

1 
21  .'45  I 

1 

1071 

1 
15.011 

6-12  MONTHS 

1  160  1 

18.651 

93  1 

1 3.01 1 

1-2  YEARS 

1  1051 

12.241 

12'4  I 

17. 391 

>  2  YRS 

1  '109  1 

'47.671 

3891 

5*4.561 

ALL 

1  8581 

100.001 

713  1 

100.00  1 

|          PARK  N  RIDE  STATION          I 

1       TABLE  1 3 

I     _   __ | 

I       SATISFACTION  WITH  RAIL 

|    CUMBERLAND     |    RIVER  ROAD     | 

1       _   _           _   + _-| 

I                             T                             I 

I  N   I    PERCENT   |  N   I    PERCENT   | 

IVERY  SATISFIED 

II  II  I 
I  526I        60.811  3851        52.961 

I  SOMEWHAT  SATISFIED 

1  2501        28.901  2261        31.091 

INEITHER 

1   511         5.901   681         9.351 

I  SOMEWHAT  UNSATISFIED 

1   28  1         3.24|   351         <4.81  1 

I  UNSATISFIED 

1   101         1.161   131         1 . 791 

IALL 

1  8651       100.001  7271       100.001 

TABLE  14 

RATE  PARK  N  RIDE 


PARK  N  RIDE  STATION 


CUMBERLAND 


RIVER  ROAD 


N   I    PERCENT   |  N   I 

+ + +■ 


PERCENT   | 


VERY  Dl FFICULT 
SOMEWHAT  Dl FFICULT 
INDI FFERENT 
SOMEWHAT  EASY 
VERY  EASY 
ALL 


91 
38  I 

56  I 
289  I 
474  I 
866  I 


1  .041 

4.391 

6. '47  I 

33.371 

54.73  1 

100.00  I 


I 
91 

59  I 

71  I 

274I 

3161 

7291 


I 


1  .23 

8.09 

9.  74 

37.59 

43.  35 

100.00 
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TABLE  15 

PARK  N  RIDE  STATION 

HOW  LEARNED 
PARK  N  RIDE 

ABOUT 

CUMBERLAND     | 

RIVER 

ROAD 

LOT? 

N   1 

PERCENT   | 

N   1 

PERCENT 

CTA  EMPLOYEE 

1     I 
1    2| 

1 
0.231 

1 
101 

1.38 

NEWSPAPER 

31 

0.351 

191 

2.62 

FROM  A  FRIEND 

1671 

19.561 

2491 

34.39 

DROVE  BY 

342| 

40.051 

2061 

28.45 

TRAVEL  INFO 

11 

0.121 

31 

0.41 

CTA  MAP 

171 

1.991 

481 

6.63 

CTA  BANNER 

72  1 

8.431 

371 

5.11 

EXPRESSWAY  SIGN 

191 

5.741 

61 

0.83 

RODE  BY/USED  STATION 

1551 

18.151 

1101 

15.19 

OTHER 

42  1 

4.921 

251 

3.45 

ALL 

854  1 

100.001 

7241 

100.00 

TABLE  16 

BEST  ALTERNATIVE 

TO  PARK  N  RIDE 


PARK  N  RIDE  STATION 
CUMBERLAND 


I 


I    RIVER  ROAD     S 
+ 


1 

N   I    PERCENT   |  N   I    PERCENT   | 
+ + + | 


WALK  TO  HARLEM 
NOT  MAKE  TRI P 
WALK  TO  STATION 
GET  A  RIDE 
BUS  (&  TRAIN) 
METRA 
OTHER 
ALL 


11 

0.121 

.1 

.  1 

78  1 

9.181 

921 

12.851 

751 

8.82  1 

181 

2.51  I 

203  1 

23.881 

2301 

32. 12| 

2861 

33.651 

2151 

30.031 

1631 

19.181 

1161 

16.201 

441 

5.181 

401 

5.591 

850  1 

100.001 

7161 

100.001 

TABLE  17 
AGE 


PARK  N  RIDE  STATION 


CUMBERLAND 


RIVER  ROAD 


N   I    PERCENT   |  N   I    PERCENT 
H + + 


16-24 

25-34 

35-50 

51-64 

65  + 

ALL 


I 
1221 
302  1 
3181 
1041 
181 
8641 


14.121 
34.951 
36.81  I 
12.041 
2.081 
100.001 


981 
1981 
2781 
1391 

121 
7251 


13.52 
27.31 
38.34 
19.  17 
1  .66 
100.00 
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Asked  for  the  best  alternative  to  Park-and-Ride  (Table  16),  "Not  make  the  trip" 
came  up  on  9%  of  Cumberland  and  13%  of  River  Road  responses.  Feeder  bus  (and 
Blue  Line)  was  indicated  on  30-34%  of  each  survey,  and  "Get  a  Ride"  was  marked  on 
32%  of  River  Road,  but  only  24%'  of  Cumberland  surveys.  Metra  was  mentioned  by 
between  15%  and  20%>  of  respondents  in  both  surveys;  the  preferred  stations  were 
Park  Ridge  (on  Cumberland)  and  Des  Plaines  (on  River  Road),  again.  Park-and-ride 
users  are  well-informed  about  alternatives. 

Parking  Costs  and  Payment  Methods 

Average  perceived  parking  cost  avoided  at  the  destination  was  $8.42  among 
Cumberland  respondents,  and  $7.60  among  River  Road  respondents. 

The  alternative  park-ride  payment  modes  questions  revealed  some  differences 
by  station,  probably  because  cashiers  are  available  at  Cumberland.  Non-response 
rates  were  higher  for  the  fare  questions  than  other  questions  (35-40%  vs.  1-10%). 

■  A  combination  parking/riding  pass  had  50%  approval  at  River  Road,  and 
60%  at  Cumberland. 

■  A  dedicated  parking-only  pass  had,  not  surprisingly,  a  similar 
acceptance  level  as  a  combination  pass;  52%  at  River  Road  and  59%  at 
Cumberland. 

■  Using  tokens  for  parking  or  riding  had  70.8%  approval  at  Cumberland, 
and  73.4%)  at  River  Road,  some  accompanied  by  very  positive  comments. 

Other  comments  on  this  question  also  indicated  interest  in  alternate  payment 
methods  at  River  Road,  and  some  interest  at  both  facilities  in  a  combination  token 
for  infrequent  riders.  It  would  cover  both  parking  and  riding,  though  not  for  a  full 
month.  This  option  led  all  written  comments,  with  56  at  River  Road  and  9  at 
Cumberland.  A  few  others  pushed  for  more  affordable  24-hour  rates  at  both 
locations. 

Demographic  Characteristics 

It  is  unusual  for  transit  riders  in  any  submarket  to  be  predominantly  male,  but 
that  is  the  case  for  CTA's  park-and-ride  users:  59%  of  Cumberland  and  65%  of  River 
Road  respondents  were  male.  In  contrast,  33%  of  CTA  riders  overall  were  male. 
Some  written  comments  from  females  confirm  the  impression  that  an  attended, 
lighted  garage  such  as  Cumberland  appeals  more  to  women  than  the  unattended, 
isolated  (but  still  lighted)  River  Road  lot.  This  may  explain  the  6%  higher  share  of 
females  at  Cumberland  compared  to  River  Road. 

About  14%  at  both  stations  were  age  16  to  24,  but  Cumberland  had  35%  in  the 
25-34  group  vs.  27%  at  River  Road  (see  Table  17). 
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This  group  of  transit  riders  reflects  the  decreased  presence  of  minorities  in  the 
suburbs  near  O'Hare  Airport.  91%  of  Cumberland  and  76%  of  River  Road 
respondents  were  white.  The  next  largest  ethnic  group  was  Asian.  3.5%  of 
Cumberland  and  8.6%  of  River  Road  respondents  were  in  this  group. 

Average  household  size  was  2.98  for  Cumberland,  and  3.07  for  River  Road 
(Table  18).    14.7%  of  Cumberland  and  11.9%  of  River  Road  respondents  lived  alone. 

Surprisingly,  12  respondents  reported  they  were  earless,  and  not  all  of  these 
arrived  in  carpools.  Nevertheless,  auto  availability  was  as  expected  somewhat  higher 
than  in  CTA's  service  area;  more  than  2/3  of  respondents  to  both  surveys  were  from 
one-  car  (22%)  or  two-car  (50%)  households  (Table  19).  Nearly  all  of  those  remaining 
were  from  three-  or  four-car  households. 

Low-income  respondents  were  a  lower  than  usual  share  of  park-and-ride  users. 
Only  6.2%  of  Cumberland  and  8.9%  of  River  Road  respondents  had  household 
incomes  of  less  than  $20,000  in  1992  (Table  20).  Nearly  20%  of  River  Road  and  30% 
of  Cumberland  respondents  had  household  incomes  of  $70,000  or  greater. 
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TABLE    18 
HOUSEHOLD    SIZE 


PARK  N  RIDE  STATION 

|    CUMBERLAND     I 

RIVER 

ROAD 

I  N   I 

PERCENT   | 

N   I 

PERCENT 

I     I 

I  1271 

1 
1'4.67| 

1 
861 

1  1  .88 

1  2(47  1 

28.521 

200  1 

27.62 

1  1991 

22.981 

1681 

23.20 

1  169! 

19.521 

173  1 

23.90 

I   81  1 

9.351 

651 

8.98 

1   271 

3.121 

17| 

2.35 

1   11  1 

1  .271 

91 

1  .2'4 

1    2| 

0.231 

31 

0.141 

1    31 

0.351 

31 

0.M1 

1  866  1 

100.00  1 

72'4| 

100.00 

11 

12 
13 
I '4 
15 
16 
17 
18 
19 
IALL 

I  |         PARK  N  RIDE  STATION         | 

I  TABLE  19  I 1 

I  VEHICLES  AVAILABLE        I    CUMBERLAND     |    RIVER  ROAD     | 

|  | + | 

I  INI  PERCENT  |  N  I  PERCENT  | 
, + H + + | 

I  I  I  I  I  I 
10                              I    7|         0.82 1    51         0.70I 

II  I  1801        21.051  1571        21.901 

12  |  '427  1  '49.9'4|  3U6I  '48.26  1 

13  I  1631  19.061  1401  19.531 
|(4  I  781  9.121  691  9.621 
IALL  I  8551  100.001  7171  100.001 


TABLE  20 
HOUSEHOLD 


NCOME 


PARK  N  RIDE  STATION 


CUMBERLAND 


RIVER  ROAD 


I  N   |    PERCENT   |  N   I    PERCENT 


I 

l<  $10K 
|$10  "  $20K 
I $20  -  $30K 
I $30  -  $U0K 
I $U0  -  $50K 
I $50  "  S60K 
I $60  -  $70K 
|>  $70K 
IALL 


181 

1 
?.21  I 

1 
151 

2.  19 

321 

3.  9(4  I 

(46  1 

6.73 

80  1 

9.8UI 

96  1 

1(4.0(4 

143  1 

17.591 

1231 

17.98 

108  I 

13.28  1 

1021 

1  '4  .  9 1 

113! 

13.901 

99  1 

1  '(  .  'i  / 

9d  l 

1  1  .071 

71  I 

10.  38 

2291 

28.  17  I 

1321 

19.  30 

8131 

100.00  1 

68'*  I 

100.00 
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SP93-03 
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Travel  Characteristics  of  Persons 
Who  Are  Severely  Mobility  Limited 

1992  Year-End  Report: 
Implementation  of  Lift-Equipped 
Bus  Service  at  CTA 

1992  Weekly  Pass  Buyer  Survey 
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Bus  Surveys 

1992  Ridership  Review 

O'Hare  Line  Park-Ride  Surveys 
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